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Vertical

Business Services

Participants

Client

Chameleon Training and Consulting
Camberley, Surrey, UK

Bruce Applin
bruce.applin@chameleontraining.co.uk
www.chameleontraining.co.uk

Chameleon, previously a British Airways training subsidiary, develops
and delivers training material for travel agents, airlines, and colleges.
Today, they are an independent operator serving the same market.

Program
Target Audience
Distribution

Date

Travel agents, airlines, and colleges providing travel training
One to five daily

Ongoing since September 2002
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